OH-navH coobLecTBa — AaHb
Mode UM 3PMPEKTUBHbLIN
MHCTPYMEHT?

CouuanbHag cetb agna mam SVITMAM.UA kak gonrocpoyvHasi ctparerus
npucytcteuss FMCG 6peHaa B oH-nanHe. NonesHble BbiIBOALI ASS
dapmaueBTUYECKMX OpeHaoB

AHpgpen ApoLueHKo NEW
_ STRATEGIES
CEO New Strategies Group GROUP
| Pharma marketing conference 2012
31 okTabpa 2012



AHapen ApolleHKo

" 3KCI'IepT B obnactu cTparerun, ynpasneHnd, MOHeTu3aunmm n
MapKeTUHra MHTepHeT NPoOEKTOB

= OnbIT B UHTEPHET NpoeKkTax — 8 net

. PaspaboTan n BHegpun MHTEPHET NPOEKTbl ANA TaKMX KOMMAHUN Kak
Kimberly Clark, AXA, WBD, Danone, MSD, Ferrero

= Hoknaaynk Ha koHdepeHuusax eTarget (Mocksa), Popym MapkeTuHr
HOunpekTopos, MHTepHeT MapkeTuHr B YkpanHe, Lviv iCamp

= Co-opraHusaTop koHbepeHLMn Mo HOBbIM Meana, LOKNaAUMK, yHacTHUK
N opraHusaTop 6apkemn OBWKEHWS, OpraHM3aTop cepun o0by4varoLLmx
CeMUHapOoB 0 BO3MOXXHOCTSIX MIHTepHeT

= B vHTepHeT cepe ¢ 1999 1.

u C 2008 digital areHtctBO New Social Communications - [iupektop
= 2 BbICLIMX 06pa3oBaHUSA — IKOHOMUYECKOE N MAPKETUHT

. Aunnnom PD Chartered Institute of Marketing (I1B)
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«PbIHOK 300p0OBbA»

Mopoenb noBeaeHusa notTpebutens
«CBiT Mam» Bngeo-kenc

«CBIiT Mam» 1 4C coumanbHbIX Meaua
«CBiT Mam» cerogHs

[lones3Hble COBETHI



«PbIHOK 300POBbLAY

CpeAacTtBa rurmeHbl JlekapcTBa



Moaoenb noBeageHus

MoucKoBble cUcTeMbI, CaliTbl O 340POBbE, CaUTbl NPOAYKTA U
coumanbHble megna — GopyMbl, COLLMANBbHBIE CETU

MHTepec

i I

T ——— _— _— _— —— _— o e _— _— —_— _— _—

MpenmyuiectBeHHO odpd-naiH Npouecc, HO NAUMEHTbI CKAOHHbI
[AunarHocTuposanue 6bITb NOATOTOBNEHHbBIMM K BCTPEYE C BPAYeM, BOOPYKUBLLMCb

I nHpopmaLmen, KOTOPYH OHU OBHAPYKUIN HA NePBOM 3Tane

MouncKoBble cucTembl, CanTbl MTbl N KTa U
I Mokynka OMCKOBbIE CUCTEMDbI, CalTbl O 340POBbE, CalTbl MPOAYKTA

I coumanbHble Meama — 6101, opymbl, COLMAbHbBIE CETH

I Natisrine BosneyeHue B OH-NaliH 3aBUCUT OT 60/1€3HU
| OueHb aKTyaNbHO A1 XPOHMYecknx bonesHen I




«CBIT Mam»

[lepBas ykpanHCcKoe coobLEecTBO
ans oyayLumx u COCTOABLUNXCS MaM,
a Takxke Tex, KTO UM nomMmoraet

G ceirmam HUGGIES

aaaaaaaaaaa Bce BaacTbes!



«CBiT Mam» Bnaeo-kenc

VMO http://vimeo.com/newstrategies



http://vimeo.com/newstrategies
http://vimeo.com/newstrategies
http://vimeo.com/21775024
Svitmam&Huggies_case.mp4

The 4Cs of Social Media

visiie 3ANYCK
Hauvanu 3pecsb:
Creators > Curators > Consumers
CO3,D,aJ-| n €1:9:90 rule
KOHTEeHT ' Collective Action > Co-creation >
Conversations
(cTaTbuy, L
BUOEOM ,D.), Collaboration Size + Strength + Social Object
HaHs Community | Reputation + recommendation
KypaTtopoB Collective Intelligence
(MogepaTtopoB),
npurnacunu  Invisible
nonb3oBartenewu G ’
(SMS, Direct Y RIS

M al I , Pe K J'I a M a) © Gaurav Mishra (www.gauravonomics.com)



The 4Cs of Social Media

Visible

Bbinu 30echb:

Creators > Curators > Consumers
rlepBb|e | The 1:9:90 rule
Content Collective Action > Co-creation >
BCTpeLI uB Conversations

oddnaniH,

I Size + Strength + Social Object
O4YeHb aKTnBHOE

2 Implicit or explicit
ommunity I & oo

yL.| actme Reputation + recommendation
nonb3oBaTtenen Collective Intelligence
B »KU3HW COLI.

Invisible
CETN, AP0
MnoJib30BaTesien Easy Difficult
KOTOpbIE YXe He

© Gaurav Mishra (www.gauravonomics.com)

MoryT 6es

«CBiT Mam»



The 4Cs of Social Media

Visible

Cenvac :

Creat Curat C
AKTM BHoe, I 111;9931%‘259; n‘:l:ea ors > Consumers
nomorar LU,ee Content Collective Action > Co-creation >
COO6 LU,e CTBO I Conversations
Mambl YyBCTBYIOT Collaboration | size + Strength + Social Object

Implicit licit

CBOIO Rne?ll))txltc:;ti?)l;xeflzel(:c:)mmendation
NPUHAANEXHOCTD. ollective Intelligence
[NokasbiBatoT
CBOIO Invisible
NPMHaANEeXHOCTb
ocbcbnanH v Easy Difficult

O HI1 a l\/‘| H © Gaurav Mishra (www.gauravonomics.com)



The 4Cs of Social Media

Visible

Cnepyrowmn war:
Creators > Curators > Consumers

OTBeTbl Ha | The 1:9:90 rule
BOMN pOCb| , Content Collective Action > Co-creation >
peKOMeH,EI,aLI,I/I " I Conversations
CaMOMO,D,ean,Mﬂ — Couaboration Size + Strength + Social Object
BEYHbIN ABUraTenb Communi e
JlokanbHble Collective Intelligence
MHNUMNaTUBbLI U
OeleHTpanuaausiisible

MecTo 3apoxaeHus
HOBbIX naen (un
onsHecal... D,GTCKVIVI © Gaurav Mishra (www.gauravonomics.com)
OOLLKONbHbIN KNy6)

Easy Difficult




«CBIT Mam» cerogHs

f;,'# Bce nonszogateny A wuwy... () BOITH [ 3aperncTpHpoBaTLC
ama F npoam —
i CBITMam 1 % Ctatuctuka
JKeHckuin CnpasoyHnk  ObbaBneHus Aduwa
Bce BoacTben! KaneHaaph

Koncynbrauumn

01.09.2012-30.09.2012 ~

lepBoe ykpauHckoe MoceweHunA: 554 918

OH-NaiiH coo6LecTBO Mam
Hac yxe 500 000

T

TMAarupobarue |1 mpumecmp | [l mpumecmp | [l mpumecmp 7 3 Ao 3 200a -2 z00a 2-3z00a | Capwie 3 pem

YHukanbHble nocetutenu: 361 959
MpocmoTpbl cTpanuu: 2 400 680
CtpaHuu/nocewenune: 4,33

Cratbu KoHcynbTaumm Coobuiectsa (]

Cp. npogonx .nocew.: 00:06:17

d OCO3HaHHBIN BbIGOP MaMbl B Tpyaroe ckapunvsarme  Ha KOTO OCTaMBThL e
W BONpOCax KOpMsieHns pebeHka rpyaHMuKa? — 0
3 MOACKaXHTE, ALBOUKH, KTO CTANKUBANCH C PaHHMM e . f
E ttp://svitmam.ua/... uuTaTs
BLIX0OM Ha PaboTy? KoMy NpULiocs nepexuTs oo “pr/u/e / lNMokasaTenb OTKa30B: 2 g ] ? 8 0
CeroaHs yXe Hi 1A KOO He CeKDeT, uTo PaCCTaBaHUe C MANbILOM, KaK NCHXONOTHYECKH...

M3MUHO MOJIOKO — Nlyuyliee, 4To
npuAyMana Npupoaa ANS NUTaHUA Mansiwel. Ho He Bce
KEHIWWH... YNT3Tb Aanblue

: 0

e e
P e e
Fan eV eV "
A —————
e e,

YWTaTb fanbliie ores

Hosble noceweHus, %: 52,89 %

L) ~ Harawa fpyrno
n ™ M p
. O [
XonsoymH: uaen Qs NpasfaHuKa C p M P o, ™ [leBOUKM KaK Ha TeMy CTPIXKW A0
ol 3apaecTeyiiTe! B TRYUEHMM FOA2 HE NONYY3EeTCA POZ0B? WK Ayywe NoChe POaos

334aTh peféHka. C MyxemM 0BpaTUNUCs B LEHTP uepes MecaL,uTo6 rAHYTL Kak
Kaxasii cpeb puobpetaer ocobyi PENPOAYKUMM CEMbM, OK333N0Ck YTO Y MEHA 3H... Bon0cs cebs ByayT sectu,ByayT
npenects. ECIN paHble BaM Hezauew Buino Nokynats UMTaTb fanblie ovesros: 1 BbINAZTh ... YUNTETh Aanblue

ThIKBbI, BbIPE33Th U3 HUX DOHAPUKM W ... YNT3Th AaNblie

. KowmeHTapHes: 6




HuGGIES
«CBIiT Mam» 3Kkocuctema

400 000 yHMKanbHbIX NO/Ib30BaTENEN eXXeMeCAYHO

CBITMaM

BCe BOoacTbcA!

360 000 th
RS +ccbook

active internet users .. ..
@ LiVEJOURNAL active internet users, opinion

— leaders
You TUbe opinion leaders

video content

trendsetters



Svitmam.ua — Huggies

@ Huggees® Utra Comfort | Bee npogyxTe | Hugges® Chassc ©

Kava bapbam

ofolcr)

Kara Bap6aw - Muorogetnan mama: 'Al nobaro
Huggies!'

R — P e

ama e
CBITMaM B
e 4 JKeHoWii  Cnpasounuk  Obwsenesus  Aduwa

Kanexaaps

Cratbn Koncynbrauun

@

4% assan

[lBe NOAOCKM MHAI L 4
< A S ——

1 MpoayxTbl HaNnoNHAEMOCTH MEHSIOT UBET Mueims man Bonpocs n orserst 0 Huggies®
- Premier

{ Uctopust HpnHa dumHoBa

XODOWWE NOATYZHMKK, TOHEKEKWE, D83 2aNaxa, 3 [MaeHoe uTo
Nona BCeraa Cyxad. efWHCTBEHHEIA MMHYC-LUEHE, HO Ha BLIXOZ
» TO uTO Hago!))

KonTakTsi \ < ; g & 23 Asr 20125 10:27 of :__ noHpasunocs (0)

Bonpocsl v oTBETHI

"4 Axumm Huggies

e

Axuuun Huggies

Axuia TM Huggi iBCcbKi Paxy 5 000 1a 50 000 rpH.
(01 BepecHs — 15 rpyansa 2012 poky)

NiTHii Big Ha BiaMmi i3 Huggies Little
(02 MnHA — 09 Bepects 2012 poKy)

@ﬂm Huggies Ta AHTolwKa aapytotb ceptudikatn na 5000 rpusenb!
(01 yepBHs - 31 cepnHA 2012 poKy)




[lone3Hble coBeThbl

1. OnpegenuTte noteHunan BaLllen HALLIN

Ecnn y Baluen HULWN BLICOKUN YPOBEHL BIINAHUA
Ha «KMU3HEHHbIN LUUKIT» NOTPpeduTens —y Bac eCcTb
BCE LWaHCLl co3aaTb COOOLLECTBO BOKPYr TEMbI, a
bpeHa (nnu rpynna 6peHaoB) NpegocTaBnaT
LleHHOCTb Nnonb3oBaTenam



[lone3Hble coBeThbl

2. Hackonbko paneko rotoBbl 3anNTn?

The 4Cs of Social Media

Visible

Invisible

VN

Creators > Curators > Consumers
I The 1:9:90 rule

Content Collective Action > Co-creation >
I Conversations

Collaboration | size + Strength + Social Object
2 Implicit or explicit
Community I Reputation + recommendation

Collective Intelligence

Easy Difficult

© Gaurav Mishra (www.gauravonomics.co

1. KOHTEHT

2. BoBneyeHue

3. KOMbIOHUTH

4. KonneKTUBHbIN NMHTENNEKT



[lone3Hble coBeThbl

3. Kakue uenu Bbl cebe ctaBute?

Co3aaHue cooblyecTBa — 3aTparmBaeT BCIO BEPTUKArb
N NMPOLECCHI MapkeTuHra bu3Heca. Bbl rotToBbl
MeHATbCcA? Co3gaHme coobLlecTBa — 3TO NPOEKT HE Ha
1 mec., n He Ha 1 roa - YeTKO onpeaennuTe CBOK
OONrOCPOYHYO CTpaTErunio



[lone3Hble coBeThbl

4. OnpenenuTe cTpaTermio «CBoUX» Meamna

[TpummnTE peLleHmne rae «CTPouTb» COOBLLIECTBO -

1) cosgaBaTtb CBOE KOMbIOHUTU (ala Svitmam),

2) npeacTaBUTENbCTBO B coumnanbHbix cetax (FB/VK),
3) NpeacTaBUTENbCTBO B HULLEBbLIX COLManbHbIX
mMeana (Svitmam, etc)



Svitmam.ua — Nutrilon

CBITMamMm # i o=

BCe BoacTben!

Coobuwecrea BubnuoTexka

L
Nutrilon

I'naBuan
+ O KOMNaHnM
+ Hawm npooykTtbi
+ KoncynbTauma Bpaua
* Bonpocbl n 0TBETHI
+ Cratbm

+ KoHkypcbi

Yyuactanub knyba (120)

‘ Ona Macryx

Kny6 sabotnuebix pogutenei Nutricia

HeHe ki CnpasoyHiK Huenxa
KANEHNADE

KoHcynbTauuu

[ 3MeuaTenbHble NOAapKK BalleMy MarbiLly

« WHauBuayaneHble KOHCYNbTaUMM neguaTpos. becnnatHo

w [NonesHble MUHW-3HUMKNONEOWA Ana DOJlHTeJ'Ieﬁ. becnnatHo

« CneuwanbHbie npeanoxenn ot Nutrilon!

. Cnpocu y neguatpa 3apait Bonpoc

0nga Nacryx

0TBEYIET Ha BONPOC:
Llo noTpibHo 3HaTM MaMi NpPo xapuoBy
anepriwo?

Ha nepuwoMy pouj ¥UTTA B MankoKia HaifuacTiwe
BUHUKaE aneprif Ha Ginok KOPoB'RUOro MOMOKE, TOMY
NeiaTp PaATsL HE BKNKOYATH Leid NpoayKT ¥ pauioH
JIMTUHA.

YuTaTe fanklle »

Hatanba MenbHHK

0TBEYIET Ha BONPOC:
Llo noTpiGHO 3HaTH MaMi Npo XapuoBy
anepritwo?

Ha neplioMy povj XUTTA B MarkoKis HaifuacTiwe
BUHUKaE aneprif Ha Ginok KOPoB'RUOro MOMOKE, TOMY
neniaTpy PaJIATL He BKMNKYATH LS NPOAYKT ¥ pauioH
MTHHM.

- @
O6BbABENEHNA Admua

KoHkypcbl

NWHKuA NnogaepXKu poauTenei

8 80050 17 85

MH-TIT: 9:00-20:00
C6: 9:00-18:00

3BOHKM CO CTALMOHAPHBIX TenedoHoB
o Yipaure becniatHeie
YYyaBCTBY# B KOHKYpCe
i 3arpyam choTo cBOEro Manbia

-~ Monyuw noGonbiue naiikos

= Togoeoit 3anac Huggies Ultra Comfort New Teoii!

Y3Haii noapobHee 06 YCnoBHAX

B3aumopencrteume c
ayauTopuein — onpochl,
$GOTOKOHKYPCbl, HOBOCTU
KOMMNaHUW, KOHCYAbTaL MK



Baby.ru — Frautest

@babuw mee | @ 0 R R W™ - q

ume xopouwed mervod Buixon G+

e @ Bctynuth B KNy6

— YUacTHWKDE: 57119

Letv ao 3 net ‘DleTu cTapwe

KOHCYNbTALIMM OHNARH-TECTbI

TecTs GBICTPOI AMArHOCTUKK

knys MERAUTEST

YuyactHukos: 57119

0

<2< Mepeiimixe “oraa crout nposoaus Tect s

KoHcbepeHuys 3asepuena | [0Mo8a nu mo
BepemenrocTs?”

Tema : «Kak o b Ha
PaHHNX CPOKaX. TeCThl Ha OBYNALMIO U BePeMEHHOCTE»

BCSTa N1 3318PXKE MBCAUHbIX, TOWHOTS, COMTMEOCTE, KEOYX@HME TDYIN, DS3KiE
nEpenazs & HACTDORHNN M r2c

CEMRETEnLCTEYIT 0 HaCTYIHBLER GeperekHoCTH? Kak npasnnsHO
S0CONS308ATSCA TECTON a GepemenHoCTs? Kak He oWGHTECA  pesynsTaron? A
N1 KENAHHAR BEPEMEHHOCTS He HACTYZET, To KaK NOMaTL OBYNALG? Ha Bce

%=

FRAUTEST - nobeauTenb KOHKypca SOMHYIOLLIE MOTEHLYTaNSHKX 13l BONPOCH OTBSUAET IKYLISP-TMHEKONOT Anekcell ¢ Onnaiin-mecm
A 3 "BP3HL] FOJA / EFFIE-2006" Fryvos. MW i Bepementocme
Q d

® Mapusa ()  Boponexs

- Haw 6nor  Haww npoayktel  KoHcynbTaumm — KoHkypcbl  Onpoc  TecTol  Y4acTHWKM kny6a

20 wionA 2012,

f—

OHnatliH-mecm
Ha 6epemeHHocm b

Kmo xce y mebs .
podumcs ...?

Mpenoxpanenne

-1 %
fomoea su Mol °

cmamb

Ci@KiTE NoXKENYACT.NI0CNE POLOB NDOWND NOUTH 7 MECAUES MECHHHbX HET.M DY KODII,HO MONDKE

npogykuA P FRAUTEST [IPYTVIE TECTbI

OTBeTb Ha HECKO/IbKO
BOMPOCOB U y3HaW,

6GepemenHa au Toi! Tecr Frautest Expert decn

Gep

Frautest Expert — TecT B KacceTe C NMNETKOH, OPUMMHANLHaS KOHCTPYKUMA W [ ——
METORIKa NDOEAEHH TECTa A3ET AOMOTHHTENSHYID FapAKTHO TOUKOCTH PEYRETaTa. ﬁ"- TecTsi Ha oBynsLyio

HaBop TecTos Ha 0BYNALWIO U

BepemeHHOCTL
R— S
Enor ﬁ FRAUTEST TECTHI ﬁ FRAUTEST Tecr FRAUTEST EXCLUSIVE Tecr va ooy
FRAUTEST EXCLUSIVE CTpyiiHbiii TECT-CHCTEME B CTUABHOM W COBPEMEHHOM AuzaiiHe. TecT oueHs KoMGOopTeH 1
HeT cobupaTs Mosy, MOXHO IPOBOAHTS 8 MIoB0 Bpetts, B NIoBOM HecTe. Mpoknaaky Ans rpyan

BAKTEPHATIbHbIH BATHHO3: NPUYMHDI, CHMATOMbI, IEYEHHE
BakTepuansHbli BarnHo3 (BB) — 370 HesocnanuTensHoe 3abonesanne
CMUCTO/ 0B0N0UKY BIAraNMUE, KOTOPOE BOSHMKAET BUIZACTEHE H3MeHeHUA
cocTaBsa (PesKoro CHIDKEHWA KONMYECTBa «NO0NezHbIX» NakTobakTepuii n

Tect Frautest Expert Frautest amnio
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