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PeweHne — Brand Content kKamnaHuA
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McTouHnk aanHbix: Nielsen Ukraine, nepuog: mapt-asryct 2015, Reference TA: 4+
Mo paHHbIM Google analytics. Mepuoa: mapT-asryct 2015. MoAnncYMKM coumanbHbix ceTent n YouTube — aaHHble kaHana CThb
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BocTpeboBaHHbIN Yy LEeNeBOW ayaAnTopun
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McTouHuk gaHHbix: Nielsen Ukraine, LLA:k20-45, cp.+, 50+, nepnog 01.03.31.08.15.
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Co3agaem crneumnanbHbiM NpoeKT B digital
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[laem AOMONHUTENbHBIN KOHTEHT

"MMa¢yuMH® fnaHas CTtatbu CoeeTbl Bugeo LUkona 3gopoBbs CoﬂumaqnquH )

KAKWUE HEOOCTATKU XXEHCKOI'O TEJIA YBUBAIKOT
CEKCYAJIbHOE XEJTAHUE MYX4YUHbI?

HeHwWwWHEl 6e3kanocTHel K ce6e B Bonpocax kpacoTel. OYeHs YacTo
HeOBOMLCTBO COG0M CTAHOBMTCA NPUYHMHON NPpo6nem B OTHOWeHWAX. [JJaBaiTe
pasGepemcs, HACKOMBKO ONpaBgaHa MeHCKaA caMOKPUTUYHOCTE, Korga geno
KacaeTen CeKCYanbHOCTH M NPUBIEKATENBHOCTH.

AeHWWHBl NPUAMPYUBO PACCMATPHBAIOT Ka#bli CAHTUMETP cobCTBEHHOM Tena,
BBIHOCA CTPOrMHA BEpAMKT coBCTEEHHOW NPUBNEKATENEHOCTH. MHDOOMBITHO, YTO 3a4acTyH
JeBYLLUKH COBEPLUEHHO HE YYMTLIBAKOT MHEHWE My#HIUH B 3TOM AENWKATHOM BOMPOCE,
NONHOCTBIO MOMArasck Ha KPUMTEPUW W NapaMeTpbl, KOTOPbIE 3808107 MAHLEBLIE
JKYPHANbLL. Mo cTATMCTURE 29% MEHLMH YBEPEHEI, YTO NPOGNEMEl B CEKCE Bbi3BaHbl MX
TMLLHKM BECOM. W TOMBKO 8% MOMHBIX MY¥MKH CYMTAKOT CBOM NMLLIHKMIA BEC MOMEeXoi
MHTUMHOI Bnm30cTH.

MHOMOYMCNEHHEIE MCCNEA0BaHWE NOKAZanK, YTo Ha CaMOM JENe MY#UMH NPUENEKAET HE KOHKPETHEIA BEC MEHWMHE, 3 KO3MMULMEHT
COOTHOLEHWA Mexay e Tanuei 1 OegpaMu. BeICUMTaTe €ro O4eHb NPOCTO, ANA 3TOM0 HaZo 0GLEeM Tanuu PasaenuTe Ha 0GLem
Benep. C 3CTETMYECKON TOUYKM 3PEHWA STOT KOSMMHULUMEHT AOMKEH BApEMPOBATLCR B Npefenax 0,6-0.7. C BpadueGHOM TOYKH 3pEHUA,
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nMMad)yuMH fmasHaa Ctatbu CoBeTbl Buaeo LUkona 340poBbsA

Y 1e6A ecTb MHTUMHbIN BONpPOC?
CrecHAewbcAa 0bpaTUTbCA K cekconory?

3apaii cBOM BONPOC M NOYYN KOHCYNbTaumio npodeccuoHanal
OTBeyvarb Ha BOnpocbl ByayT aKcnepTbl NnpoeKkTa «flaBsai NoroBopuMm o cekce»:

AHHa KywHepyk Hukonai Bonko Jioamuna LyneHiok

V HAC RCe TeMhI OUPHK UHTUMHKIE. AOATOMY ROMNDOCK! U OTRETh NVANUKVIOTCS AHOHUMHO

©) ®
CMoTP AR

WIAR

STV (e Ty 0r o AR R ' AT/ 3211017 "mnatyime g AL 01 a1 700 ¢




STARLIGHT |

nMMa¢yuMH® MnasHas Cratom Cosetol Bugeo  Llkona 3n0posbs
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Ynpasasgem ayanTopmen, co3aaBan MapLUpyThbi




STARLIGHT | BRAND CONTENT

Haxoanm yaayHoe KpeaTuBHOe
pelleHmne

10 MOHOraMHbIX
HUBOTHBIX —
BEPHbIE Mapbl Ha
BCIO %M3Hb!
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[Nocturaem KPI's TB u MIHTepHEeT KamnaHum
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McTounnk aanHbix: Nielsen Ukraine, nepuog: mapt-asryct 2015, Reference TA: » 25-40, 50 Tbic.+. YacToTa 1+
Mo paHHbIM Google analytics. Mepwoa: mapT-asryct 2015.
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YBenmymBaem npoaarku
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McTouHuK: Mo gaHHbIM KomnaHuu "MpoKkcuma Pucepy", cuctema uccnegoBaHua poiHka "®apmcraHgapt”.[JaHHbie o6paboTaHbl TOB «Jobporo PaHKy».
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dbPeKTMBHAA NpakTnka -300 NpoeKToB B
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+13% pocT npoaax 7,5% poct SOM
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2,5 pasa poct aTpnbyTa +26% poct SOM
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McToYHUK gaHHbIX: KnneHTbl SLM
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StarLight Brand Content
AMAEepP N 3aKOHOAETENb
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UCTOYHMK gaHHbIX: oueHKa StarLight Brand Content, 6to4keT pekamHbIX KamnaHuii B rpH, MNMporHos 2015 roaa
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KaK aTo paboTtaeT?

Top of mind

JKTOp XnmeHec-bpaso Hanexxaa MaTBeeBa
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[ToTpebutenn sbibnpatoT Brand Content
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McTouHmK gaHHbix: 50 Stats You Need to Know About Content Marketing, NewsCred, CLLUA, 2013
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Brand Content B mupe pacteT
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McTouHuku: Global Branded Entertainment Marketing Forecast 2015-19, PQ Media , 2015



STARLIGHT | BRAND CONTENT

IPPEKT Xayca
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http://www.dailymail.co.uk/news/article-1379181/Alarming-rise-painkiller-use-House-drug-Vicodin-hits-time-high.html


House MD - The Vicodin Supercut_37sec.mp4
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Bbibop TEPPUTOPUM. IKCNEPTU3A
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TV+Digital
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