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Welcome to the Big Data
Revolution

Translate data into real dollars and make a measurable
impact on clinical care. Through healthcare-focused
insights, successes and lessons learned, discover the
most effective paths forward to conquer the transition
to value-based care.
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Kak Big Data nameHuT KaxKabin busHec

1. CTaHeT akTmBoMm ntoboro bmusHeca.

2. [M03BOANT KOMNAHMAM COOUPATb PbIHOYHYIO
MHPOPMALMIO N MOHUMATb NOBEAEHNE K/IUEHTA.

3. YayyqwunT adPpeKTMBHOCTb onepaLMoOHHOM
NeaTe/IbHOCTU BHYTPU KOMMaHUMN.

4. [MTo3BOAUT KOMNAHUM YAYYLLNTb Ka4yecTBO
06CNYKMBAHNA KANEHTOB M CTPOUTL
NPOAYKTOBble NpeanoXeHna Ha ee OCHOBe.

”

Structured Data Unstructured Data



What is Big Data? - the 4 V’s!
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“Classic” Data: e.g. Yahoo! User DNA
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Let’s Mine
the Data

Data Analysis Vs. Data Prep @

Prepared view of Data : Feature
' : Data

Selectnon S~ _ Extraction
Manage data Data

views Manage access I aggregatu e
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Normalization and Regularization Management y

Data cleaning
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Anybody investigate it?

Shockingly - by now 4.4 million IT jobs
were created to support big data
all around the world.



Global mHealth market revenue,
USD (2013-2017)

Global mHealth market revenue in USD (2013-2017)

Revenues
(USS Millions)
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Source: research2guidance, mHealth App Market Report 2013-2017



Service revenues are already today the most important
source of income for 29% of mHealth app publishers

Top ranked revenue source by mHealth app publishers

Transactions (e.g. selling
drugs)

in-app E;ﬁrchases_ — Service sales (e.g. remote
consulting)
29%

In app advertising
17%

Device sales (e.g. sensors)
21%

—__ Pay per download
24%

Source: reserch2guidance mHealth App Developer Economics survey 2014, n=2032



Market growth will accelerate as early as
2016.In 2016, the mHealth market will have
entered the integrated market phase,
characterized by integrated solutions and
health services, as well as coverage of
mHealth solutions by health insurance
providers.




Digital Health Venture Funding

DIGITAL HEALTH VENTURE FUNDING
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Current sensors




ﬁNext step — medical sensors
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Coming sensors



Future sensors

WE CAN’T EVEN IMAGINE




BUT!

Anyway
complex solution
will be created
to own
Big Data
of
World’s Health




London WC these days

- TimE TO CHECK YOUR
BLooD PRESSURE?

Are you a man under 55 with
untreated high blood pressure?

UCL Institute of Cardiovascular Science would like to hear from you,

We are comparing a new wristwatch blood pressure device with
existing devices and measuring cardiovascular risk factors
e.g. cholesterol and blood sugar.

Participants will receive a health check and report
from a Cardiologist.

(Ve

For more information, please contact
UCL Institute of Cardiovascular Science on
020 7679 9425 or email treatcasp@ucl.ac.uk
21", 5 %,




Check Your Symptoms

Acute Symptom checker* guides you in
5 minutes or less. Visit an emergency
room or urgent care center, walk-in for
a visit to a doctor nearby, or connect for
a video visit.

Find Medical Help Now!

Follow the acute symptom checker
recommendations or simply click on our
dynamic map to find available places for

live medical help.

Walk-in for a visit

If you are not heading to the
emergency room, simply call one of our
doctors to get a walk-in visit, or get
connected for a video visit.**

*Acute Symptom Checker guidance is limited by the information you provide, and is not a substitute for a face-to-face medical evaluation and treatment. If you think you have an emergency,
please proceed to the nearest emergency room or dial 911. **Fees apply. Physician and video visits availability is variable, and cannot be guaranteed.



https://ivisitmd.com/
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http://www.asianheartinstitute.org

ASIAN &

HEART INSTITUTE
presents

HEAR'I"QECAN

The convenient ECG Monitoring

Heart Alert Service
at

Escorts Hospital

ECG Monitoring

now at your home.

For further information please contact
Escorts Heart Alert Service
Tel: +91-11-4713 5000. 2‘*’,‘,’}&’,",":39’ 991096896 Email:

ECG monitored at our center by a
team of cardiologists

in association with:

GESCORTS Aerotel

Medical syu

24x7 service

Get immediate advice while you \§ Fortis NETWORK HOSPITAL
stay home

Get a personal pocket sized ECG
recorder/transmitter

In association with

Aerotel %Ith
e

To know more:
Call : 126 126 (24x7)
Write : healthcare@ahirc.com
Visit : www.asianheartinstitute.org

Every heart deserves the best
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ACUTE SYMPTOMS CHECK
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BePATIENT Introduces The HtoH
Solution



https://www.youtube.com/watch?v=4XDUL5xKqRc
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Remote monitoring apps have the biggest
market potential of all mHealth app categories

in the next 5 years

mHealth app category business potential in the next 5 years

Remote monitoring apps

Remote consultation apps
Diagnostic apps
Reminders and alerts apps

Fitness apps

Patient health record apps

Medical condition management apps
Compliance apps

MNutrition apps

Wellness apps (e.g. yoga)
Continuing medical education tools
Medical reference apps

Logistical and payments

Other

26,8%
22,9%
22,0%
21,9%
18,9%
13,5%
9,7%
9,0%
8,7%
5,4%

1,4%

53,2%
38,2%
31,7%



THE ANATOMY OF HEALTHCARE STARTUPS
69 Companies That Could Change Your Life (Literally)
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UccneposaHue Lead9

MNpoHukHenHn cmaproorie B Ykpaini 2012-2015 pp.

2012 2013 2014 2015

think.withgoogle.com, consumerbarometer.com, ericsson.com

http://ain.ua/2015/03/11/568842



http://ain.ua/2015/03/11/568842

mHealth 2.0: inclusive healthcare




LndpoBasa BUTPUHA aNTEKM




TOIN-5 rnaBHbIX TPeHA0B MapPKEeTUHra B
2012 roay

1. Big Data.

2. Marketing Automation 3.0 (naun
Bo3poxKaeHue Data Mart).

3. Customer Intelligence.
4. Customer Lifecycle.
5. Right-Time Multichannel Marketing.

http://www.merchandising.ru/publications/top-5-glavnykh-trendov-marketinga-v-2012-godu
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Top 5 eHealth Trends in 2015

1. The Internet of Me — personalized healthcare.

2. Outcome economy — hardware producing healthy results.

3. The platform (R)evolution — defining ecosystems, redefinig
healthcare.

4. Intelligent enterprise — huge data, smarter systems, better
healthcare.

5. Workforce Reimagined — collaboration at the intersection
of humans and healthcare.

http://www.bartonassociates.com/2015/09/24/top-5-ehealth-trends-in-2015-infographic/?utm medium=social&amp;utm campaign=Barton+Blog&amp;utm source=LinkedIn
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Koraa Bce cTaHeT ayyile?

OAHaXAbl YYEHUK CMPOCUA Y MacTepa:
— AOATO AU XKAQTh NEpeMeH K Ayulliemy?
— ECAM XAQTb, TO AOATO! - OTBETUA MacTep.




It’s a very fast market
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THANK YOU FOR YOUR ATTENTION!
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