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[AE MO3UTUBHBLIE HACTPOEHNY Y NOTPEEMTEAEN?
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(*Consumer Confidence Index, Q3 2016)
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MHAEKC MOTPEBMTEABCKOTO AOBEPIA NIELSEN

EBPOMNA*
74

—POCCU1A

74 66 67

3
YKPAMHA




GROWTH REPORTER
3CE KATETOPUWN FMCG | YKPAMHA RETAIL AUDIT
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MHAEKC MOTPEBMTEABCKOTO AOBEPMS NIELSEN,Q3 I
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43 22% 46%

MOW NEPCNEKTUBbI COCTOAHUE AUYHbBIX CEMYAC MAOXOE
PABOTbI BYAVYT ... PUHAHCOB BPEMS YTOBbI
NAOXUMU bYAET... IAOXUM NOKYNATb BELLLU
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MHAEKC NMOTPEBMTEABCKOTIO AOBEPUA NIELSEN,Q3

YKPAMHLLBI BOAEE OTNTMMWCTUHHBI KACATEABHO BYAYLLUMX TTEPCITTEKTB,
HEXXEAW TEKYLLLEV CUTYALMN.

KAK Bbl CHUTAETE, BALLA CTPAHA KAK Bbl CYUTAETE BBIMAET AU BALLIA
CEMYAC HAXOAUTCH B CTPAHA M3 KPU3UCA B
COCTOAHNMN SKOHOMUHECKOIO CAEAYIOLLUME 12 MECSLIEB2
KPU3INCAZ®Z

HO

O~
“O
o

25%

| YKPOAUHLEB CHMTAET, 4TO YKPAMHA
HOXOAMTCH B COCTOAHMM KPM3IMCA.

YKpAUHLLEBR cHYATAIOT, YTO YKpamHa HE
BLIMAET M3 SKOHOMMYECKOrO KPM3MCA B
cAeapyloLLMe 12 mecques.




MHAEKC MOTPEBMTEABCKOTO AOBEPWMS NIELSEN, Q3 I}

Espona
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BOMHA KOM. YCAYTU SKOHOMMKA SAOPOBbE

BOMHA SKOHOMMKA KOM. YCAYTU LLEHb




MHAEKC NMOTPEBMTEABCKOTIO AOBEPUA NIELSEN,Q3 1
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NMHAEKC NOTPEBMTEABCKOIO AOBEPUA NIELSEN,Q3 1

KOTAA SKOHOMWHECKAA CUTYALMNA YAYHLWLMTCAH, HTO U3 NEPEHNCAEHHOT O Bhl,
CKOPEE BCEIO, TIPOAOAXUTE AEAATb?
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MPOAOAXKAIOT
SKOHOMMUTb

SKOHOMSAT HO OAEXAE .
MNOKYynatoT boAee

SKOHOMAT HA rase u AellieBble OpeHAb
3AEKTpUYecTse

COKPALLAKTHACTOTY
OTKA3bIBAKOTCAH OT KDATKOCPO4HBIX U

ODHOBAEHUA TEXHOAOT N, AOAFOCPOYHbBIX OTMYCKOB
Harpumep MK nam

MOBUABHOTO TEAEJOOHA
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= Taert BO pTy
= JllobUMbIi BKYC
= JlocTaTouyHoe

KONn4ecTBo, yTo6bI
noaennTbca
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NIELSEN SHOPPER TRENDS '16, FEB16, KMEB
[TPEATTOYMTAEMbBIE BUABI TTPOMO

62% CKUAKA

36% ACTMOAHUTEABHBIN
MPOAYKT BECTIAATHO
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NIELSEN GLOBAL RETAIL LOYALTY SENTIMENT, Q1 2016
YKPANHA

PUHAHCOBAA COCTABAAOLLUASA — CUABHENLLIMI CTUMYA AAA MTOAB3OBATEAS
[MTPOTPAMMBlI AOAABHOCTN

| | 87%
% LLEHST CKMAKY
m[TOANMMNCHMKIA
[NMoAMKMCAHLI AW Bel
HQA MPOTPAMMY
AOSABHOCTM?S
41%
LLEHAT MPOAYKT 6ECNAATHO
HEMNOAINMMCHMKIA
13%

LLeHaT 6ecrnAdaTtH YO AOCTABKY

LUEHHBIE BOSHATPAXAEHMA TTPOTPAMMEbI
AOAANBHOCTH 11O MHEHUIO MNMOTPEBMUTEAA
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32 €

He roToBbI MAQTUTL
DOoAbLLIE 3Q MPOAYKT Y
pUuterAepa ACKe Npu
HOAMHUM NP OTPAMAMbI

AOAABHOCTH

NIELSEN GLOBAL RETAIL LOYALTY SENTIMENT, Q1 2016

OTHOLUEHWE K TT

Car—2

YKPAMHA

POIPAMMAM AOAABHOCTN PUTEMAEPORB

9%

BCDKHO, 4TOOBI
pUTEMAEPD

MNP eAAQraA
NepCcoHAAbHOE
NpeAAOXKeHMe HA
OCHOBE MPOLLAOM
MOKYKM.
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nielsen

AN UNCOMMON SENSE
OF THE CONSUMER™
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