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Direct Brand Economy -
peBonouns
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The world has shifted from an indirect brand
economy to a direct brand economy

THE INDIRECT BRAND ECONOMY, 1879 - 2010 THE DIRECT BRAND ECONOMY. 2010 -

FULFILLMENT
STACK %, %, o
CONSUMER Lg%y (o
PRODUCTION 500", b
STACK °Coy, My 4,0, .

/

PUBLISHER
PRODUCT
SERVICES
/ IDENTITY
ANALYTICS
DATA
PROGRAMMATIC
ADVERTISING RETAILER STORYTELLING

AGENCY

RETAILING
MEASUREMENT

FINANCE
SOURCING

MANUFACTURING

LOGISTICS
DISTRIBUTION

ISNTeGRATION




FOTOBbI K
rpaHAMO3HbIM
npoexKkram!

oooooooooooooo



