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Changes Underway
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Evolving Commercial Landscape

Customer Structures & Shift to New Ways to Customer
Stakeholders Specialized Medicines Provide Value Expectations
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Trends driving Multichannel

&
o

? Less Access
Less Time

Less Patience

v © Copyright 2017 Veeva Systems Inc., all rights reserved

More Channels

More Customization

More Content to Share
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Multi-Channel

Path to Multichannel Orchestration Oreheetiation

5

KPI definition
Real-time Dashboards

‘ Baseline Customer Journey
True Multichannel enablement

Tailored content creation

‘ Tracking behavior

Integrated with customer profile

‘ Branded content creation
Embedded in interaction
management

‘ Mature segmentation & Targeting
metrics/processes

Channel
Effectiveness

Additional
(Digital)
Channels
2K
Integrated

)
CLM 8’—7')_]

CLM
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Multichannel Success Drivers

Sponsorship ¢ Content HCP :  Change : Metrics
& Governance: Strategy & : Targeting : Management :

Lifecycle

\ Foundational Business Processes
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Approved Emall to Drive Meetings & Events

Announce

13

Reps use Approved
Email to alert
Customers to a
conference or
webinar hosted by
Medical.

FAAY
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Engage

[

Medical Hosts the
event, inviting a
KOL to speak to

aspects of a
product. Slides are
stored in Vault for

version control.

Reinforce
(@3 K=

Leverage Key
slides to be used
as digital content

for MSLs to
reinforce key
messages and
follow up.
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Pull Through CLM Interactions to Approved Email

\

2. Custom Email Builder
Generates Template with
Appropriate Fragments
Based on Selection

3. Approved Email
with Supplemental
Information the
HCP Needs
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HCPs Increasingly Using Digital Channels

86% 85%

Prefer digital Use a Willing to try
access to product smartphone for “virtual services”
Info work

Sources: Capgemini Consulting, “The Digital Dynamic”; “Maximizing Multi-Screen Engagement Among Clinicians,” Epocrates, 2013, InformationWeek,
“Physicians Prefer Online Drug Info”
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YV CRMEngage

A flexible way to connect with your customers

Compliant

Integrated Video and VolIP

v Enables single platform for HCP
v Present directly from the iPad

v" Re-use Existing Presentations
v Secure Content Sharing

v © Copyright 2017 Veeva Systems Inc., all rights reserved

v' Schedule from Interaction

v' Approved Email Invitations

v Call automatically captured in Veeva CRM

v' Can see past and scheduled Engage
Meetings on timeline
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Data: From Important to
Critical




Industry Transitions Demand Better Data
Solutions

« Shifting sales models

* Importance of mid-tier
practitioners

* Account-centric sales
alignments
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Expanded sales channels .
New and expanded

influencers & decision .
makers

Need for better
coordination and visibility

More compliance

.||
"\ -

Interdependence

Broader set of analytics
tools

Adoption of Data Lakes
to extract new insights
from existing data
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The cost of being wrong - multiplied

Every
Interaction

Engageme
nt models

counts evolve

51% of HCPs now
digitally-native

1in 25 calls wasted
because of bad data
in CRM
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Complianc
e risks
rise

$13 billion fines paid for
off-label promotions



Consistent Quality & Service Across the Globe

500«| 5« | 240

Resolved Inquires Searches Data Stewards
Each Year Per Day Speaking 23 Languages
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Veeva OpenData Global

Available in 39 markets. Additional countries are planned for 2017.

AVAILABLE -
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Veeva OpenData Global Roadmap

As of April 2017 - Available in 39 markets globally

Armenia
Austria
Azerbaijan
Belarus
Belgium
Czech Republic
Denmark
Finland
France
Georgia
Germany
Greece
Hungary
Ireland

Italy
Kazakhstan

17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33

Kyrgyzstan
Luxembourg
Mexico
Moldova
Netherlands
Norway
Portugal
Russia
Slovakia
Spain
Sweden
Switzerland
Tajikistan
Turkmenistan
Ukraine
United Kingdom
Uzbekistan
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34
35
36
37
38

39

Australia
Brazil
Canada
China
Japan
The United
States

40 Poland

41 Turkey

42 Hong Kong
43 New Zealand

“Call it the United Nations
of Veeva OpenData. The
biggest number we’ve seen
yet for a global database of
healthcare providers....”

- Pharmaceutical Commerce,
April 2016
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Questions




Thank You




