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HeKoTopble mbicnu

° 2/3 Bpauen B EBpone xayT oT dapMbl 06pa3oBaTebHbIN KOHTEHT,
a He noTtok peknambl (Manhattan Research)

* CpepgHee BpemMsa 3arpy3km CanToB B 34paBOOXPaHeHUN 9,6 cekyH4A.
A pOoKHO bbITb 3 cekyHAbI. [T03TOMY NOJIOBUHA MNOCETUTENEN
YXOAAT.

* 68% Bpayen NpU3HaKOT YTO UCKYCCTBEHHbIV NHTENNEKT U3MEHUT
3apaBooxpaHeHue. V1 58% Bpauen rosoput uto Al HuKOrga He
byaet ymHee Bpava.



dapma oTcraert ot gpyrux orpacnen B digital




YpesmepHas OCTOPOIKHOCTb MU CTPAX OLLIMOUTbLCA




Most valuable HCP initiative




Janssen is the winner!
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Augmented ,‘,
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Case #1 BAYER "AUGMENTED REALITY"

o, watch?v=PEN yDyjClk&feat
ure=youtu.be



https://www.youtube.com/watch?v=PEN_yDyjCJk&feature=youtu.be
https://www.youtube.com/watch?v=PEN_yDyjCJk&feature=youtu.be
https://www.youtube.com/watch?v=PEN_yDyjCJk&feature=youtu.be

N
Case #2 State of the Art Neurotechnology
-

PS: o
watch?v=7lvhrbK4XOs



https://www.youtube.com/watch?v=7lvhrbK4XOs
https://www.youtube.com/watch?v=7lvhrbK4XOs

KEY Takeaways

WHERE WHY BENEFITS

Events Product demo Easy-to-use (mobile)

Can be downloaded

Visits Brand engagement :
(doesn’t need special
Support video Top of mind equipment, just soft)
with KOLs
Increase number Wow-effect

of stand visits
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Case#l Pfizer VR Library

VR library!
Helpful content

Brand
—J engagement
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https://www.youtube.com/watch?v=PKGVP9x4OP0
https://www.youtube.com/watch?v=PKGVP9x4OP0

Case #2 Takeda Entyvio VR experience

https://www.youtube.com/
?v=W4rOU2KuZFA



https://www.youtube.com/watch?v=W4rOU2KuZFA
https://www.youtube.com/watch?v=W4rOU2KuZFA
https://www.youtube.com/watch?v=W4rOU2KuZFA
https://www.youtube.com/watch?v=W4rOU2KuZFA
https://www.youtube.com/watch?v=W4rOU2KuZFA

KEY Takeaways

WHERE

Events

360 video
content

WHY

Product demo

Drive innovative

image
Brand engagement

Top of mind

Increase number
of stand visits

BENEFITS

Immersive
Wow-effect

Learning by doing
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Case #1 The Cystic Fibrosis
—
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Case #2 J&J Medical - Suture Plus Game with Hololens

AUGMENTED REALITY

PLUS A
SUTURES -f =
GAME ?

FOR:
g g MMMMMMM

@) nanaobotk



A BELCENENS

WHERE WHY BENEFITS

Events Product demo Immersive
unforgettable
360 video Drive innovative experience
content image
© Wow-effect

Brand engagement - '
Learning by doing

Top of mind Makes difficult

Increase number things easier
of stand visits
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medical animakion skudio
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Use technologies in real-case scenarios

Break the clutter
Meet the eyes at the events

Enrich your visits
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